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LIFEWORKS’ 6 CORE VALUES

Our clients and advocates trust us because we are committed to 
these seven core values. They are essential to achieving our 
mission.

• They represent what we stand for—at LifeWorks and outside of LifeWorks.

• They guide our decisions and actions—even if those actions do not make a direct 
or public impact on our clients.

• We seek and cultivate talent that shares these values.

• They are the foundation of our culture.

• These are the values of our employees, volunteers, and board members. We 
encourage our clients to identify their own values even if they are not those of our 
organization.
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HUMILITY

We are here to serve.

COMPASSION

We extend kindness to everyone.

CURIOSITY

We must understand problems in 
order to solve them.

TENACITY

We are unstoppable.

TRUTH

We face truth with confidence.

EFFICACY

We deliver the most effective 
solutions possible.

L I F E W O R K S
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HUMILITY

We are here to serve.

We respect the right for every person to 
create the life they want. It is our duty to 
support our clients and their choices, as if 
they were our own.

How We Demonstrate Humility

• learning from our clients and 
advocates

• admitting our errors

• not imposing personal beliefs, 
expectations, or goals on clients

• seeking the solutions that best serve 
our clients’ choices



TENACITY

We are unstoppable.

We use everything we have to deliver on 
our promises—and it shows.

How We Demonstrate Tenacity

• striving to do more than our 
predecessors

• not backing down from what we 
believe is right

• protecting the fidelity of our work

• not accepting less than we deserve

• expressing passion and enthusiasm 
when challenged

• creating solutions when none appear 
to exist

• never giving up—even when others do



TRUTH

We face truth with confidence.

The truth requires courage and strength, 
but it is essential to strong relationships 
and meaningful outcomes.

How We Demonstrate Truth

• being honest and forthcoming even 
when it isn’t easy

• sharing facts that others need to know 
but would prefer not to hear

• confirming the validity of every claim 
and assumption before we make it or 
act on it

• delivering truth with tact and without 
drama

• doing what we know to be ethically 
right



COMPASSION

We extend kindness to everyone.

Many of our clients have been treated as if 
they are invisible, as if they are a problem, 
or as if something is wrong with them. 
Very few have an advocate who accepts 
them and believes in them.

How We Demonstrate Compassion

• recognizing and valuing everyone for 
who they are

• offering acceptance and 
understanding without judgment

• expressing kindness and care

• respecting our clients as equally 
deserving and capable human beings



CURIOSITY

We must understand problems 
in order to solve them.

Insight enables the greatest impact. We 
ardently seek the very best answers, 
solutions, and opportunities to fulfill our 
mission.

How We Demonstrate Curiosity

• asking questions

• taking the time to analyze issues and 
their solutions at a broader and deeper 
level

• continually studying our work and the 
work of others

• being open to new ideas and practices



EFFICACY

We deliver the most effective 
solutions possible.

Our work is too important to accept any 
outcome other than the best possible with 
the resources available.

How We Demonstrate Efficacy

• delivering high quality work

• balancing our goals with our 
stewardship of resources

• measuring and evaluating our 
performance

• continually improving the results of 
our programs and operations
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Thank You

Amanda Adams

President & Chief Consultant

512.826.3583 cell

amanda@zetteconsulting.com

@zetteconsulting


